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Create a Thumbnail that Gets Clicks
Your first point to getting a video that converts is to create a thumbnail that gets 

clicked!

Creating a thumbnail that brings curiosity, excitement, uses different colors, or 

has a simple “wow” can get people to click on your video.

Create a Title with a Hook
Since not everyone looks at thumbnails and prefers to read a title,  you need to 

create a  compelling title that attracts a person to click.

You might have heard the marketing term click bait. You don’t want to be 

misleading, but you do want people to click through to watch your video.

Having a powerful title can give you additional benefits like better search 

results within YouTube and search engines.

Intro Hint, What’s Coming and Giveaway
In the first segment of your video, you’ll want a quick introduction -- might be 

your name and who you are. 

You can also give a quick teaser to what’s coming up in the video along with 

the potential giveaway that you’ll be offering at the end.

This offer or giveaway could be something that you use as your opt-in goodie, 

discount, coupon code, or anything else that you can think of.
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Here is the Solution
Next step would be to reveal the solution to the problem that they have. 

In this phrase, you’re basically introducing the products or service that you are 

offering. Even if it’s not your product or service and you are an affiliate you still 

need to give a simple introduction.

It might be as simple as saying “so guys, here is what I found that works as 

promised and it has helped myself and my mom to _________. It is called 

_________”

Authority Amplifier
The authority amplifier is a section where you build trust and credibility with the 

audience. You can start with your background, history, what you’ve done, 

things you’ve tried – but it must relate to your video content and leads into the 

next step of building a connection with the audience!

Connection to Your Audience (Problem)
As you start transitioning from the authority amplifier into the connection 

phase, you’ll want a way to show the audience how you are similar to them or 

have been where they are. Often, connection to the audience is the problem 

they’re having.

Think of it this way – yoga people like to hang out with other yoga people; 

people who run like to hang out with runners; and people who play chess like 

to play chess with other people who play chess. 

Humans love connection, and you need to create that connection n your video. 

If you are promoting a weight loss video, then you will want to share how you 

struggled with weight. If you were not the one that struggled with weight 

(maybe it was your mother) then how your mom struggled with weight and 

you wanted to find the solution to help her.
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3x Benefits List
In the benefits list, you will want to mention a few additional benefits that the 

product or service can do for them. Usually, 3 to 5 benefits are enough. Having 

more can overwhelm people.

These benefits are different from the attention-grabbing hook you mentioned 

earlier because some people won’t see the value in your earlier hook or they 

might value a different benefit more.

By mentioning these additional benefits, it allows you to stack value to the 

product or service making it seem more attractive for the price.

Call to Action Transition
Before you get into the call to action, it’s wise to transition. A smooth transition 

can help you get more conversions in your market. 

You can transition by talking about how this product can do things better, 

faster, cheaper, etc. or has a huge benefit to getting the product. 

In the segment might be a good thing to use comparisons such as “I was taking 

pills for pain in my lower back for years, but after doing a few of these exercises 

and buying this exercise plan I haven’t had back pain in 9 months!... “

Attention Grabbing Hook
Since there are a lot of offers, it is vital that after the introduction you grab the 

attention of the audience with a hook. 

This is usually something that will “wow” them about the product or service.

It might be an impressive result, a cool thing it can do, how it works, how it 

looks, or the cost of it.

The purpose behind the hook is to get them excited and entice them to stick 

around to watch the rest of the video.
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Reframe Your Call to Action
Mentioning your call to action a second time or reframing can help your 

prospect justify the purchase.

For example, if you’re selling a membership website for $9/month and you 

know your audience likes coffee, you can say “for just the price of 3 coffees in 

one month you can have access to all of this! Do you have three coffees a 

month?”

As you compare, you are showing them the enormous value that they’re 

getting for the price of only 3 cups of coffee and it allows you to emphasized to 

take action.

Proof (Social Proof or Testimonials)
Sometimes people just aren’t convinced that it’s the product for them or that 

it’s real and you need to give them proof.

Social proof is a great and easy way to prove the value of the product and that 

it works. Sometimes brand recognition can help.  

If you are presenting things on your website, testimonials work wonders. 

Creating a testimonial page with pictures (face, before and after), use 

recognizable people or have a video testimonial will help ease the doubt in your 

prospects mind.

Call to Action
Finally, you make the offer after the transition. Call to actions should be direct, 

simple, and easy to do. You don’t want to beat around the bush, be wishy-

washy, or have a link that is hard to find.

Be specific in what you want your viewer to do and tell them to do it now. 

Here is an example from the last step as we continue forward: 

“Since I haven’t had back pain in 9 months, I’m encouraging everyone to 

purchase Dr. Hammers video program! You can get it now by clicking the link 

right here or visiting _______” 
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Final Connection

In your final connection step, you will want to be more personal. Often, it is a 

good idea to ask questions so that you can encourage dialogue.

When asking a question always ask an A or B question. When an A or B question 

it allows people to give a simple one word or one line response. If you ask an 

open-ended question, people have to think about that, and fewer people will 

reply.

If you’d like you can also share a story,  quick insight, final tip, or something 

funny. These things don’t have to relate to the product or service specifically –

but it’s a way to make people feel more “human” and less like a transactional 

customer.

Sign out, Catch Phrase, or Last Words
At the end of your video, you want to sign-out.

There are many ways to close out a video. You can do this with a final call to 

action, a catchphrase, a few words of wisdom, or even a tagline that you may 

repeat throughout other videos.

You can also ask people for a simple action such as “if you don’t want to lose 

belly fat or make more money with this product then why not check out some 

more of my other videos that discuss ________ by click this link here.”
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